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Introduction ’

Our Story -

Techgen Media Group is a family of publications as well as a close-knit team

honored to serve the manufacturing industry. Over the years, we have grown to

become a six-magazine publishing house with a combined subscriber base of
more than 280,000.

With the launch of our first magazine, FAB Shop Magazine Direct, in 2011, Techgen
Media was established as a purely digital platform. After years of positive reception,

we expanded our coverage to niche markets through new publications, starting

with Shop Floor Lasers in 2014. In the three years that followed, we launched Welding |'
Productivity, Sawing Productivity and Modern Abrasives & Deburring. In 2022, the ﬁve
magazines were glven anew home: a powerful new website where readers cal

publlcatlon family.
Overall, the goal at Techgen Media is to stay ahead of the curve - with the topics we —
cover and the medium in which we cover them. We strive to be a resource for our . W ==
readers to learn about the latest technologies and strategies to help their businesseg,‘.{'lu
grow. We also strive to be trusted partners to the businesses and organizations that
look to the media to broadcast their innovations and services, as well.


http://abbe.com

Introduction

2 8 0 k Aggregate opt-in subscribers Contact Info
across all magazines
Alan Berg
4 2 k Total President
website visits 732.995.6072

aberg@fsmdirect.com

Abbe Miller

o Vice President/Publisher/Editor-in-Chief
(o) 847.749.6956

amiller@fsmdirect.com

If your Email Campaign doesn’t achieve a 12%
open rate, Techgen Media will resend the
campaign until it does. No other outlet can
promise these results, which is yet another
reason to trust Techgen Media as your exclusive

Susan Woods
Managing Editor
847.602.1823
swoods@fsmdirect.com

digital media partner. Jimmy Myers
Senior Editor
Full contact information provided for 503.964.7519
Email Campaigns and Digital Ads imvers@fsmdirect.com
Full contact information includes email Rick Edman
addresses, phone numbers, business Director of Business Development
addresses, titles and more. office: 203.656.1000

direct: 405.766.6290
cell: 917.751.4305
rickedman@fsmdirect.com

Circulation
Total circulation Anita Edman
Business Development Manager
United Stat 149 678 office: 203.656.1000
nited states ' direct: 405.766.7262

Canada 18399 anitaedman@fsmdirect.com
Mexico 6744
TOTAL UNIQUE 163,551
TOTAL AGGREGATE 174,821

TECHGEN MEDIA GROUP | MEDIA KIT 2025



mailto:aberg%40fsmdirect.com?subject=
mailto:amiller%40fsmdirect.com?subject=
mailto:swoods%40fsmdirect.com?subject=
mailto:jmyers%40fsmdirect.com?subject=
mailto:rickedman%40fsmdirect.com?subject=
mailto:anitaedman%40fsmdirect.com?subject=

Digital Publications

Techgen Media Group

Digital Publications

Each of our magazines targets a specific, well-defined marketplace:

FAB Shop
Magazine Direct

Welding Productivity

R AR
i i

_ ’&E];— -—*‘ =

Shop Floor Lasers

No pmgramnung, no problem

Stamping Productivity

Tool-freew

FAB Shop Magazine Direct is tailored to
fabrication shops and plants that cut,
bend, form and weld sheet and plate.
FSM targets a group of processes
that are common to fabricating shops
of all sizes. The undiluted, up-to-date
articles are industry-specific and
comprehensive. FSM reaches 77,671

opt-in subscribers.

FABshor

MAGAZINE DIRECT

Welding Productivity is the up-to-
the-minute source for news about
the new methods and products that
have turned welding into a high-tech
industry. From training and software
to controls, robotics and materials,
if it's new and it boosts welding
productivity, WP is on top of it. WP
reaches 155,676 opt-in subscribers.

NELDING

PRODUCTIVITY

[ . .

Shop Floor Lasers is published for people
who buy, manage and use lasers built
for metalworking. This field moves fast
and SFL stays one step ahead, reporting
on the trends, news and evolving
applications for lasers, from cutting

and welding to automation and additive
manufacturing. SFL reaches 63,407

opt-in subscribers.

SHOP
FLOOR

Your source for well-informed, up-to-date information on turnkey laser systems

hlanklng "g

Stamping Productivity is centered on the
massive $60 billion stamping market

in North America. From hydraulic and
mechanical presses to the new servo
presses that offer businesses the
enhanced flexibility and energy savings
they need, STP covers the technologies
that are in demand today. STP reaches
31,690 opt-in subscribers.

Stamping

Productivity
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Digital Publications

Special Additions to the
Techgen Media Group Family of Publications

Sawing Productivity

By b Wi, prodect devsioprment anginees and Dharke Slareft

SP came to be due to the fact that virtually every metal fabricating
facility begins its process with a sawing operation. As the material mix
evolves with the times, so, too, must the saws that cut that material.

SP addresses the methods in which sawing manufacturers are keeping

& |
fabricators on the cutting edge. uu"LITU IN \
THE CUT

SP will appear in the February, April, June, August, October and
December issues of FAB Shop Magazine Direct. It will also appear in all
issues of Welding Productivity, Shop Floor Lasers and Stamping Productivity.

Modern Abrasives & Deburring

Efficiency is the name of the game when it comes to prepping and
finishing parts in manufacturing facilities. To reduce bottlenecks and
quickly move to the next stage of the fabricating process, capitalizing
on modern abrasives and deburring equipment is key. MAD delivers on

the strategies that work. GET WITH THE
PROGRAM = A\

MAD will appear in the May and November issues of FAB Shop

Magazine Direct. It will also appear in the June and December issues

Welding Productivity, Shop Floor Lasers and Stamping Productivity.

TECHGEN MEDIA GROUP | MEDIA KIT 2025



Digital Publications

FAB Shop
Magazine

Direct

2024 | AUGUST

FAB stor

MAGAZINE DIRECT

BEND LIKE
A PRO

15 TRADE SHOWS
24 PLASMA
31 SAFETY

SAWING - gHOWCASE

IMTS 2024 PREVIEW

'SPECIAL INCLUSION

stNova E-BooK(lY

CIRCULATION INDUSTRIES SERVED
United States 55,937 Aerospace 24%
Canada 17,033 Agriculture 30%
Mexico 4,701 Alternative Energy 20%
TOTAL 77,671 Appliance 17%

Automotive 29%
BUSINESS/INDUSTRY .

Construction 39%
Fabrication Metal Product Mfg 43,212 Electronics 15%
Machinery 10,216 Food Processing/Service 24%
Transportation 11,594 Furniture and Fixtures 14%
Computer and Electronics Mfg 2,114 HVAC 21%
Metal Service Centers 6,319 Heavy Equipment (Cranes, Mining 23%
Miscellaneous 4,216 Equipment)

Industrial/Commercial Machinery 32%
JOB TITLES Marine 17%
Owner 33,612 Medical 12%
Corporate Executive 7,910 Military/Defense 25%
Manufacturing Engineer 11.416 Oil and Gas/Power Generation 23%
Manufacturing Production 15,031 Pulp and Paper 7%
Product Design/R&D 4,211 Recreational Market (RVs, ATVs) 12%
Quality Assurance/Control 3,607 Telecommunications 14%
Purchasing 615 Transportation (Rail, Trucking, etc.) 24%
Factory Automation 1,269
Other 0 Respondents are permitted to check

more than one category in order to

OPERATIONS PERFORMED reflect all the industries they service.
Bending/Folding 50,031
Punching 25,791
Stamping 15,467
Sawing 39,012
Shearing 26,712
Plasma Cutting/Welding 28,309
Waterjet 5,577
Laser Cutting 29,634
Laser Welding 7177
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Digital Publications

January

Editorial/Advertising
Due: December 13
Go-Live: January 7

FABstor

MAGAZINE DIRECT

February

Editorial/Advertising
Due: January 10
Go-Live: February 6

March

Editorial/Advertising
Due: February 7
Go-Live: March 6

April

Editorial/Advertising
Due: March 12
Go-Live: April 10

May

Editorial/Advertising
Due: April 9
Go-Live: May 6

June

Editorial/Advertising
Due: May 8
Go-Live: June 10

Automation Lasers Automation 9 TRADE SHOW SHOWCASE Press Brakes TRADE SHOW SHOWCASE

Tube & Pipe Machining Additive Mfg. § Lasers Training Waterjets

PPE Tooling Press Brakes 5 Waterjets Tooling PPE

Press Brakes Software Punching E Shears Folding Plasma

Safety Waterjets Materials £ Mfg. Strategies Controls & Software Automation

Welding Training Welding ::f Assembly Key Industry — Lasers

Key Industry — Key Industry — Medical Key Industry — Automotive g Safety Military & Aerospace Welding

Structural On the Shop Floor On the Shop Floor é Key Industry — Electronics 0On the Shop Floor Key Industry — HVAC

On the Shop Floor Sawing Productivity @ On the Shop Floor Modern Abrasives & Deburring On the Shop Floor
Sawing Productivity Sawing Productivity

July August September October November December

Editorial/Advertising Editorial/Advertising Editorial/Advertising Editorial/Advertising Editorial/Advertising Editorial/Advertising

Due: June 10 Due: July 11 Due: August 12 Due: September 10 Due: October 10 Due: November 11

Go-Live: July 8

Quality
Folding
Power Tools
Lasers

Supply Chains
Tooling

Key Industry — Made in
the US.A.

On the Shop Floor

Bonus Distribution: Fabtech

Go-Live: August 7

TRADE SHOW SHOWCASE
Training

Tube & Pipe

PPE

Press Brakes

Plasma

Safety

Key Industry — Automotive
On the Shop Floor

Sawing Productivity

Go-Live: September 4

Automation

Shears

Mfg. Strategies

Additive Mfg.

Waterjets

Lasers

Key Industry - Oil & Gas
On the Shop Floor

Go-Live: October 9

TRADE SHOW SHOWCASE
Tube & Pipe

Welding

Coating

Machining

Punching

Safety

Key Industry — White Goods
On the Shop Floor

Sawing Productivity

Go-Live: November 4

Waterjets
Press Brakes
Welding
Training
Software

Quality

Key Industry — Alternative Energy

On the Shop Floor

Modern Abrasives & Deburring

Go-Live: December 9

Press Brakes
Lasers
Plasma
Automation
Folding

Tooling

Key Industry — Boiler, Tank and

Shipping Container Mfg.
On the Shop Floor

Sawing Productivity
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Digital Publications

CIRCULATION INDUSTRIES SERVED
°® United States 134,100 Aerospace 24%
we I d I n Canada 18,212 Agriculture 30%
g Mexico 3,365 Alternative Energy 20%
Ps °® TOTAL 155,676 Appliance 17%
Automotive 29%

Productivity ,
Construction 39%
Fabrication Metal Product Mfg 85,612 Electronics 15%
Machinery 31,225 Food Processing/Service 24%
Transportation 14,612 Furniture and Fixtures 14%
Computer and Electronics Mfg 2,265 HVAC 21%
Metal Service Centers 7,9M Heavy Equipment (Cranes, Mining 23%
Miscellaneous 14,051 Equipment)
JOB TITLES Industrial/Commercial Machinery 32%
Owner 37,182 Marne 7%
1t L Corporate Executive/ 29,712 Medical 12%
. Manufacturing Engineer Military/Defense 25%
} Manufacturing Production 18,313 Oil and Gas/Power Generation 23%
B | Product Design/R&D 19,027 Pulp and Paper 7%
Quality Assurance/Control 11,578 Recreational Market (RVs, ATVs) 12%
] il Shop Floor Welder 25,310 Telecommunications 14%
Purchasing 7,036 Transportation (Rail, Trucking, etc.) 24%
. + Factory Automation 7,518

= - — Other Respondents are permitted to check
. . @ more than one category in order to

reflect all the industries they service.
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Digital Publications

Bonus Distribution: Fabtech

February

Editorial/Advertising
Due: January 13
Go-Live: February 13

Systems & Equipment
Safety & Fume Extraction
Consumables & Filler Metals
Processes: SMAW & GTAW
Friction Stir Welding
Training

Laser Welding

Key Industry — Automotive

Sawing Productivity

Bonus Distribution: Automate

April

Editorial/Advertising
Due: March 14
Go-Live: April 15

TRADE SHOW SHOWCASE
Systems & Equipment

Safety & Fume Extraction
Consumables & Filler Metals
Processes: FCAW & GMAW
Robotic Welding

Cutting & Prep

Plasma

Key Industry — Military & Aerospace

Sawing Productivity

June

Editorial/Advertising
Due: May 12
Go-Live: June 12

TRADE SHOW SHOWCASE
Systems & Equipment

Safety & Fume Extraction
Consumables & Filler Metals
Processes: SMAW & GTAW
Training

Welding the Exotics

PPE

Key Industry — Oil & Gas
Modern Abrasives & Deburring

Sawing Productivity

August

Editorial/Advertising
Due: July 11
Go-Live: August 12

TRADE SHOW SHOWCASE
Systems & Equipment
Safety & Fume Extraction
Consumables & Filler Metals
Processes: FCAW & GMAW
Plasma

Cutting & Prep

PPE

Key Industry — Structural

Sawing Productivity

October

Editorial/Advertising
Due: September 12
Go-Live: October 14

TRADE SHOW SHOWCASE

Systems & Equipment

Safety & Fume Extraction

Consumables & Filler Metals

Processes: SMAW & GTAW

Robotic Welding

Software

Training

Key Industry — Agriculture & Heavy Equipment
Sawing Productivity

December

Editorial/Advertising
Due: November 11
Go-Live: December 16

Systems & Equipment

Safety & Fume Extraction
Consumables & Filler Metals
Processes: FCAW & GMAW
Laser Welding

Plasma

Resistance Welding

Key Industry — Shipbuilding
Modern Abrasives & Deburring

Sawing Productivity
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Digital Publications

Shop Floor
Lasers

I apriL 2024 _.

=

SAWING

PRODUCTIVITY

=D
SHOWCASE

P

| No programming, no problem

GASES > LASER WELDING > ADDITIVE MFG. >

CIRCULATION

United States 48,007
Canada 13,129
Mexico 2,271
TOTAL 63,407
BUSINESS/INDUSTRY

Fabrication Metal Product Mfg 47,324
Machinery Shops 9,047
Stampers 1,404
Metal Service Centers 5,632
JOB TITLES

Owner 31,443
Corporate Executive 5,688
Manufacturing Engineer 21,877
Production/Automation 1,008
Quality Assurance/Control 2,009
Purchasing 809
Other 573
OPERATIONS PERFORMED

Laser Cutting 43,445
Laser Welding 7,571
Cutting (Other) 49,335

INDUSTRIES SERVED

Aerospace 24%
Agriculture 30%
Alternative Energy 20%
Appliance 17%
Automotive 29%
Construction 39%
Electronics 15%
Food Processing/Service 24%
Furniture and Fixtures 14%
HVAC 21%
Heavy Equipment (Cranes, Mining 23%
Equipment)

Industrial/Commercial Machinery 32%
Marine 17%
Medical 12%
Military/Defense 25%
Oil and Gas/Power Generation 23%
Pulp and Paper 7%
Recreational Market (RVs, ATVs) 12%
Telecommunications 14%
Transportation (Rail, Trucking, etc.) 24%

Respondents are permitted to check
more than one category in order to
reflect all the industries they service.
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Digital Publications

February

Editorial/Advertising
Due: January 8
Go-Live: February 4

Fiber Lasers

Software & Controls
Combination Equipment
Laser Optics

Laser Welding

Tube & Pipe

On the Shop Floor
Sawing Productivity

Bonus Distribution: Automate

April

Editorial/Advertising
Due: March 4
Go-Live: April 3

TRADE SHOW SHOWCASE
Automation

Fiber Lasers - Thick Plate Cutting
Gases

Industry 4.0

Laser Welding

Software & Controls

On the Shop Floor

June

Editorial/Advertising
Due: May 3
Go-Live: June 3

TRADE SHOW SHOWCASE
Addtitive Mfg.

CO, Lasers

Fiber Lasers

Laser Welding

Software & Controls

Safety

On the Shop Floor

Sawing Productivity Modern Abrasives & Deburring
Sawing Productivity
August October December

Editorial/Advertising
Due: July 8
Go-Live: July 31

TRADE SHOW SHOWCASE
Automation

Laser Blanking

Gases

Industry 4.0

Laser Marking

Laser Optics

On the Shop Floor

Bonus Distribution: Fabtech

Sawing Productivity

Editorial/Advertising
Due: September 4
Go-Live: October 2

TRADE SHOW SHOWCASE
Laser Maintenance

Fiber Lasers

Laser Welding

Software & Controls

Tube & Pipe

Automation

On the Shop Floor

Sawing Productivity

Editorial/Advertising
Due: November 4
Go-Live: December 4

Automation

Combination Equipment

Fiber Lasers

Industry 4.0

Laser Welding

Safety

On the Shop Floor

Modern Abrasives & Deburring

Sawing Productivity
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Digital Publications

o JOB TITLES
S tq m p I n Executive Management 24,114
Manufacturing Engineers 3,543
o o Manufacturing Production 3,009
P ro d u ct I v I ty Product Development & 1,024
Quality Assurance
TOTAL 31,690

TOTAL REACH - TOP CATEGORIES
1,500+ Companies:

Automotive 16,877

HVAC 689

Aerospace 502

Electronics 123

® PLANT SIZE

stu m I n 1-49 Employees 61%
- p g 50-99 Employees 19%
Productivity 100-499 Employees 17%
500+ Employees 3%

r SAWING

& FEODUCEIVITY

Tool-free
blanking

M THES ISSUE

CLICK HERE FOR ADVERTISING RATES

= Materials = Software & Contrals = Autemation
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Digital Publications

March

Editorial/Advertising
Due: February 12
Go-Live: March 13

Hydraulic Presses
Consumables
Automation
Software

Training

Sawing Productivity

Stam

Productivity

ping

May

Editorial/Advertising
Due: April 10
Go-Live: May 13

TRADE SHOW SHOWCASE
Mechanical Presses

Die Protection

Quality Control

Tooling

Material Handling

Modern Abrasives & Deburring

Sawing Productivity

Bonus Distribution: Fabtech

July

Editorial/Advertising
Due: June 12
Go-Live: July 15

TRADE SHOW SHOWCASE
Servo Presses
Consumables

Automation

Software

Materials

Sawing Productivity

September

Editorial/Advertising
Due: August 11
Go-Live: September 11

Hydraulic Presses
Servo Presses
Tooling

Safety

Laser Blanking

Sawing Productivity

November

Editorial/Advertising
Due: October 10
Go-Live: November 11

TRADE SHOW SHOWCASE
Mechanical Presses

Die Protection

Quiality Control

Software

Training

Modern Abrasives & Deburring

Sawing Productivity
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Digital Publications

With Digital

Get More Benefits

Techgen Media Group gives you tools to [ :
expand your reach and impact. °"°ked°nAD

g

“K - John Anrix
k LeCId Generqtion: janrix@mail.com

from Washington

We provide full contact
information for digital ads a half
page or larger and send to you

for immediate follow-up. \
69 Embedded Links: il verifiable Engagement:

We embed links in your ad that We measure success based on Google Analytics
take the reader directly to the versus print publications that rely on BPA
information you want to highlight. statements, which can’'t accurately determine

whether anissue is actually read by its recipient.

>
E Embedded Videos: c’ Increased Engagement:
Make your ad come alive - we Thanks to the embedded links we include in your
embed a video that brings your ad, we can drive traffic to your website or to a
product to life, showing the reader dedicated landing page, exposing more potential
why your product is special. customers to your products and services.

c More Timely Closing Dates:

While print publications close 30 to 60 days
prior to publication, we close just a couple of
weeks in advance, giving you more time to
make informed decisions.

“" Email Campaigns and
Website Ads
Take advantage of our Email Campaign

and Website Ad programs to increase
your visibility.
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Advertising Programs

2025 Publication Rates

FAB Shop Magazine, Shop Floor Lasers, Sawing Productivity and

Modern Abrasives & Deburring

Publication Ad Specifications

Sizing and placement

Rates 1x 3x 6x 9x 12x

Full Page $6,100 $5900  $5,800 $5,500 $5,000

1/2 Island $4,900 $4,600  $4,300 $4,100 $3,800

1/2 Standard $4,500 $4,200 $4,000 $3,800 $3,500
Two-Page Spread Full Page

1/3 Page $3,700 $3,500 $3,200 $3,100 $2,800 17% 11" 85" x 11"
1632x1056 Pixel 816x1056 Pixel

1/4 Page $3,100 $2,900 $2,700 $2,500 $2,350 5 e X e

Welding Productivity

Full Page $§7,200 $7,000 $6,700
1/2 Page Horizontal 1/2 Page Vertical 1/3 Page Horizontal
1/2 Island $5,900 $5,600 $5,400 8.5"x5.5" 4.26"x 11" 8.5"x3.7"
816x528 Pixels 408x1056 Pixels 816x352 Pixels
1/2 Standard $5,500 $5,300 $5,000
1/3 Page $4,550 $4,350 $4,100
1/4 Page $3,900 $3,700 $3,600
Stamping Productivity
m 1/3 Page Vertical 1/4 Page 1/2 Page ISIand
2.83"x 11" 4.26"x5.5" 8.5"x5.5”
Full Page $5,100 $4,800 $4,500 272x1056 Pixels 408x528 Pixels 528x816 Pixels
1/2 Island $4,000 $3,800 $3,600
« Add a Website Category Sponsorship for $100
1/2 Standard $3,300 $3,000 $2,650 * Inside front cover, Page 1 and other special positions subject to 25% premium
* For pricing to insert your company magazine or catalog into a Techgen publication,
173 Page $2,800 $2,600 $2,200 contact your salesperson
1/4 Page $2,200 $1,900 $1,600
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Advertising Programs

BI04 | ARY

Stamping

Productivity

Marketing Plans

To increase your company’s brand
awareness in the marketplace and drive
qualified leads to your sales team, the
team at Techgen Media Group can help TOO' f‘ree
you create a digital marketing plan that blﬂnklng

weaves editorial, advertising and social
. ~tgrialy = Soltwans & Controds =» Autormation
media together.

As a purely digital publishing house, we understand the
importance of a multi-faceted approach to lead generation.
From articles and news announcements to Twitter
campaigns and dynamic ads, we can recommend a blend

of strategies tailored to your company and your target LT T
audience that is sure to result in qualified leads.

Techgen Media also welcomes the proven use of dedicated
landing pages tied to your articles, ads and email campaigns.
Whether you've relied on this best practice in the past

or are new to this strategy, reach out to one of our sales

a4

One important
consideration is that
you will want to use that
whole coil of material.
It's a big spend.

n

professionals to learn more.
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Turnkey Email Campaigns

Techgen Media Group Email Campaigns offer a cost-effective

way to expand your message reach and engage with qualified

buyers. By having access to our more than 280,000 opt-in

subscribers, you can deliver professionally designed content

to decision makers in targeted industry segments.

LEVERAGE EMAIL CAMPAIGNS TO:

Keep readers up to date on your products, processes
and services.

Increase foot traffic at your industry trade show booth. Be it Fabtech,
Automate, IMTS or Westec, reach a broad audience of readers within a
500-mile range of the trade show where you’ll be exhibiting.

Survey email recipients on everything from brand
recognition to product satisfaction.

Conduct insightful research through even deeper market

surveys to understand how current and potential customers view
themselves and their competitors, help them design new products,
understand customer buying cycles and answer any other questions
relating to their businesses, their customers’ businesses and
employee engagement.

www.mail.com
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Turnkey Email Campaigns

Techgen Media provides you with full contact information for recipients that
have already opted into our mailing program and consider us as a trusted
source for manufacturing information.

An education-first approach enhances the authoritative voice of your message
and establishes your company as a highly valued and trusted resource.

Step One
Select by your targeted audience

Narrow your audience by Job Title, Technical Interest (welding, laser cutting,
waterjet, etc.), Industries Served (aerospace, automotive, oil and gas, etc.) or
by attendance at trade shows, like Fabtech.

Welding
Laser Welding 109,773

6,708

Laser Cutting

24,024
Waterjet:
5,335
Bending/Folding:
. 46,181
Plasma Cutting:
26,603
Shearing: Punching:
25,915 26,315
Sawing:
36,318 Stamping:

15,046

Step Two
Provide content

e Subjectline

e  HTMLfile

e Anyimages that you need us to host

In general, the key to a successful Email Campaign is keeping
the message short and simple. Getting straight to the point

lets recipients know that you respect their time. Also, a catchy
subject line helps to pique their interest.

Finally, don't forget to include a Call-to-Action button that
drives traffic to your website or a targeted landing page.

Images should be:

e jpg,.png,or .gif
e Lessthan 100 KB each
e 650 pixels wide or less

Step Three

Receive full contact
information for everyone
who clicks on your ad

Full contact information provided for Email Campaigns and
Digital Ads

Full contact information includes everything from email
addresses, phone numbers and business addresses to annual
sales, distribution areas, ISO certifications, SIC codes and
more.
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Website Advertising

Home page advertising
opportunities

Reach an even broader audience with
Techgen Media home page ads

Create lasting brand awareness every time someone visits the Techgen
home page. With a variety of sizes and positions to choose from, home
page ad opportunities are incredibly flexible and effective.

Skyscraper ads Billboard ads

(positions 1and 4) (position 3)

These attention-grabbing Dominate the space with a
positions accommodate ads up classic billboard ad sized at
to 300 by 600 pixels. 970 by 250 pixels.

Medium banner ads
(position 2)
Stay “above the fold” with Techgen'’s

affordable medium banner ads sized
at 300 by 250 pixels.

Contact a Techgen

Media sales representative
Note: Ads rotate with up to 6 advertisers for pricing information

PR e

The new issue is Here

7

waorld of Opportunitiss

o ol R
e ]

m Wonder Wormen
rFEEE T

-
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Website Advertising weiding

Category sponsorships

Don’t just have your banner ad show up once on our
website - have it displayed on hundreds of pages

Get more engagement with
targeted category sponsorships

Each category sponsorship includes the following:

1. Abillboard ad positioned within the first two paragraphs of every article
that falls under the chosen category

2. Askyscraper ad positioned at the upper right hand side of every article
that falls under the chosen category

3. Abillboard ad positioned at the top of the content category page

4. Askyscraper ad above the fold on the content category page

Why pay for a generic audience when you can zero in on a segment
of the industry that is specific to you? By choosing one of our dozens
of content categories, advertisers can focus their message and their
advertising dollars on the audience segments that are most likely to

purchase their products or services.

Cut calculatar

Billboard specs: 970 by 250 pixels
Skyscraper specs: up to 300 by 600 pixels

Note: Ads rotate with up to 6 advertisers For additional or custom ad

opportunities, contact a Techgen
Media sales representative.




Advertising Plans

Advertising Packages

Magazine Spread + Magazine Spread +

Maga.zine Spread + Category Sponsorship + eCampaign + .
Website Homepage Interstitial Category Sponsorship +
Interstitial

Contact a Techgen Media sales representative for special pricing

FREE — Double your Combined
Advertising Reach: Rates:

If you buy a full page ad at rate card pricing, you are eligible for a second page in the Advertisers in two or more of
same issue for free. our publications earn combined
Note: This free page offer does not count for ad frequency discounts. rates on each. (Contact your sales

representative for details.)
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Techgen Media Group

Contacts

Alan Berg Jimmy Myers Anita Edman
President Senior Editor Business Development Manager
732.995.6072 508.964.7519 office: 203.656.1000
aberg@fsmdirect.com imyers@fsmdirect.com direct: 405.766.7262
anitaedman@fsmdirect.com

Abbe Miller Rick Edman
Vice President/Publisher/Editor-in-Chief Director of Business Development
847.749 69564 office: 203.656.1000
amiller@fsmdirect.com direct: 405.766.6290

cell: 917.751.4305
Susan Woods rickedman@fsmdirect.com

Managing Editor
847.602.1823
swoods@fsmdirect.com
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